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Sustainable Packaging Commitment
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The vision and mission to " THE POWER TO ENHANCE LIFE" of Osotspa Public Company Limited and its subsidiaries
(Osotspa) has determined its roadmap toward sustainability. Which focused on building a strong foundation, addressing
new challenges and opportunities that may arise in the future. Include developing business flexibility and capable of
growing together with partners (Tier 1 Suppliers) and Partner’s partners (Non-Tier 1 Suppliers) even in turbulent business

environment.
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Packaging sustainability goals are set in the environmental plan. We have designed “Zero Packaging Waste” to reduce
the environmental impact of its packaging. Through encouraging packaging circulation with design and prefer Eco -
Packaging to deliver the quality product in alignment with consumer satisfaction. Therefore, Osotspa has setting key

performance to communicate and assess our business partners’ capabilities as the following topics;
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material as packaging solutions.
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recyclable packaging is actually recycled.
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Allocation of R&D resources to sustainable packaging and alternative solutions.
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To effectively drive the sustainable packaging program, coordinating cooperation with partners and stakeholders is crucial.
Communication and commitment to driving the aforementioned strategy are pivotal factors. This entails working

collaboratively with partners and stakeholders to achieve goals and collectively contribute to building sustainable value

chains in the future.
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( Dr.Viwat Krisdhasima )

Chief Supply Chain and Digital Officer
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